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Top five countries who visit us via some sort of

digital platform and the corresponding

percentage of our total audience they

represent.

After Canada, our next five countries in regard

to our digital audience are:
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DIGITAL REACH & 
PERSONAL/IN-PERSON

ENGAGEMENT

2022

The EndBrainCancer Initiative's (EBCI) total annual reach currently consists of more than 18M cancer
patients and their families and/or caregivers, members of the professional brain tumor community,
and the general public, considering all media channels. Details are provided in the chart below:

EBCI's Press Releases also have a potential reach of up to 9 million print and online readers. If you
would like additional details or would like to partner with EBCI, please get in touch with me or my staff
for further information.

We look forward to new opportunities to build awareness, expand EBCI's outreach, and educate
cancer patients and their families/caregivers, members of the professional brain tumor community,
and the general public about how new therapies, advanced diagnostics, advanced surgical techniques,
and next-generation sequencing are leading to improved outcomes, extended survivorship,  and better
quality of life for patients with brain cancer and other solid tumors. We look forward to partnering with
you in uplifting and providing HOPE to the brain tumor community.

Dellann Elliott Mydland, President & CEO
dellann@endbraincancer.org
425-785-8489
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49.8%



42.7%



6.1%



1.4%

Total Professionals

Exhibitors 5,150
1,200

People Registered 42,350

Media & Others

36,000

EMAIL MARKETING
Emails Opened Open Rate

147,223 13%

Emails Sent

1,097,820

# Contacts

24,112

AMERICAN SOCIETY OF CLINICAL ONCOLOGY
2022 ANNUAL MEETING

EBCI EDUCATIONAL EVENTS

Post Event Video ViewsParticipants

989 2,413

Speaking Engagements

2,357

DIRECT CONNECT PATIENTS &
MOBILE APPLICATION SUBSCRIBERS

Mobile ApplicationDirect Connect

864 60+

Personal Interactions 7,135
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Organic Search Direct Social Media Referral
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WEBSITE

Website Traffic Sources Social Media Channel
Referral Sources

Sessions

39,577

New Users

27,088

Users

32,402

Page Views

127,974

Pages/Session

3.95

2022 Website Audience Overview

Age Gender

4 Year - YOY Website ORGANIC Growth History
Users New Users Sessions
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INSTAGRAM
Post Impressions Daily Reach 

61,060 121.07
Followers

1,863
Profile Views

1,876
Followers By Age & Gender Followers By City

Post Impressions Engaged Users

74,570 2,763

FACEBOOK

SOCIAL MEDIA CHANNELS

Page Impressions

156,778
Page Likes

8,056
Fans By Country Fans By City
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Followers By Job Function

LINKEDIN
Page Views Page Impressions

379 3,897

Followers

432

Page Engagement

227
Followers By Industry

TWITTER

TWEET IMPRESSIONS PROFILE VISITS

194,581 16,339
TWEETS

27,816

MENTIONS

312
FOLLOWERS

4,320

TOTAL FOLLOWERS
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