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The EndBrainCancer Initiative's (EBCI's) 2024 numbers are well over our 2023 numbers with a reach of
over 17M cancer patients, their families, caregivers, members of the professional brain tumor
community, and the general public. Details are provided in the chart below:
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In addition, EBCI's Press Releases are sent to a reach of up to 8.9 million print and online readers, of
which we average 28 press releases/year. If you would like additional details or would like to partner
with EBCI, please reach out to me or my staff for more information.

We look forward to new opportunities to build awareness, expand EBCI's outreach, and educate
cancer patients and their families/caregivers, members of the professional brain tumor community,
and the general public about how new therapies, advanced diagnostics, advanced surgical
techniques, and next-generation sequencing are leading to improved outcomes, extended
survivorship, and better quality of life for patients with brain cancer and other solid tumors. We look
forward to partnering with you in uplifting and providing HOPE to the brain tumor community.

Dellann Elliott Mydland, President & CEO
dellann@endbraincancer.org
425-785-8489



DISEASE EDUCATION/AWARENESS EMAIL OUTREACH

Emails Sent Emails Opened Open Rate # Contacts

2,482,060 412,112 16.03% 35,332

SOCIETY OF NEURO ONCOLOGY ANNUAL MEETING

DIRECT ENGAGEMENT

Total Abstracts 1,329

Attendees 2,743

Unique Exhibitors 72

Unique Countries 51
EBCI EDUCATIONAL EVENTS

Participants Post Event Video Views
1,721 4,857
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WEBSITE
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2024 Website Audience Overview

Users New Users Sessions Page Views Pages/Session

52,947 51,651 56,640 178,011 2.60

Age Gender
25-34
35-44
45-54
18-24
55-64
65+ FEMALE MALE
58.9% 41.1%
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User Activity Over Time e
When a new Landing Page is e
launched, these are the average 47

statistics EBCI sees from a page
view in the first 24 hours, first
week and first month.




SOCIAL MEDIA CHANNELS
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Page Impressions Post Impressions Engaged Users Page Likes
Fans By Country Fans By City

Seattle, WA 102
New York, NY a8
Bellevue, WA N 52
Los Angeles, CA O 47

United States of 6375 a1%

America ' ’ Sammam ish, WA — 39
Melb: e, VIC, 37

United Kingdom 319 4% Australia —

Australia 144 2% Newnan, GA — %

Indonesia 14 [ 1% Indianapolis, IN 35

are similiar to forums where patients, caregivers, physicians, family,
friends, and more are able to past their thoughts, medical treatments, advice, support,
cammaraderie and HOPE with each other. We belong to the groups and actively engage with
members as well as promote each of our events throughout the year.

Optunity(optune Friends Support)Novocure Glioblastoma Support 1,713
CNS Lymphoma(primary & secondary) Friendship & Support 2,279
Glioblastoma Resource & Information Network (GRIN) 2,841
Glioblastoma-GBM SURVIVORS TO THRIVERS CAREGIVERS ONLY Support Group 1,913
Oligodendroglioma/Low-Grade Glioma Warriors 5,017
Brain Cancer Support Group - 6,219
Novocure, Optune Support For Glioblastoma 10,326
Glioblastoma - GBM SURVIVORS TO THRIVERS 26,677
A Survival Guide to GBM (Glioblastoma) 6,698

Glioblastoma Support Group 19,556




INSTAGRAM

Followers Post Impressions

2520 147,302

Followers By Age & Gender
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Daily Reach Profile Views

382.81 2,807

Followers By City

New York, New York 52

Los Angeles, California

London, England

Melbourne, Victoria

Chicago, lllinois

Sydney, New South
Wales

Sao Paulo, S&do Paulo
(state)

Houston, Texas

Toronto, Ontario
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Phoenix, Arizona

EBCI - LINKEDIN

Followers Page Views

2,475 1,901

Followers By Job Function

@ Business Development: 108 ® Healthcare Services: 55
® Sales: 52 ® Research: 41 @ Operations: 39
@ Education: 36 ® Community and Social Services: 28

® Marketing: 20 #» Media and Communication: 20

Page Impressions

53,302 2,223

Followers By Industry

@ Pharmaceuticals: 56 @ Biotechnology: 48
® Hospital & Health Care: 39 @ Medical Device: 37
@ Higher Education: 33
@ Non-profit Organization Management: 29
& Madiral Prartice: 23 @ Resesarch: 14

Page Engagement
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FORMERLY KNOWN AS TWITTER
TWEETS TWEET IMPRESSIONS PROFILE VISITS MENTIONS FOLLOWERS
22,103 242,906 18,293 146 4,881
TOTAL FOLLOWERS
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